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Because know-how only for the by VEAM Inc. and idea content are put at the suggestion of the book, we forbid suggestion
outside a company building unauthorized use and o copy.

Because the person who violated intellectual property rights and a patent right comes to deal with a fine by Patent Law,
please be careful.




ARTICA

by Paul / VEAM

VEAM ESTABLISHED 'ATTICA, AN INDEPENDENT DIGITAL ART TEAM THAT SHOWS A NEW NUANCE THROUGH DIGITAL
FORMATIVE EXPERIMENTS, AT THE BORDER BETWEEN ART AND TECHNOLOGY.
THIS IS A GOOD COMBINATION OF AESTHETIC AND FORMATIVE APPROACHES BASED ON ARTISTRY AND THE NARRATIVE
OF CONTENT. IT IS A DIGITAL ART GROUP THAT BREAKS DOWN THE BOUNDARIES BETWEEN ARTWORK AND COMMONS.




introduction “‘ EXIST BETWEEN ANALOGUE AND WARM DIGITAL.”

“Digital Craft Artist Explores Analog Aesthetics Using Digital as a Catalyst, Paul C.”

Artist Paul C. (Cho Hong-rai), who has long been working unrivaled on the boundaries of new media design and art,
For more than 25 years, artist Paul (Cho Hong-rai), who has been leading the innovative digital technology convergence in the world of new media design and has
lived as an artist by working on unique art that combines technology and art at the boundary, has been working on world-class media design and producing

content around the world, and is now preparing art content as an IP.

In particular, he creates his own leading results by utilizing storytelling techniques in a creative art language that combines media technology and sculpture. He
has mainly introduced intensive narratives through technology and expanded them into the concept of aesthetic intelligence, applying them to space as media
pieces. As a generic term for expanding digital into new forms of formative language, we experiment with the aesthetic expansion potential of digital and explore

the formability that crosses the boundaries of art and design.
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Founder ,CEO & MEDIA ARTIST(

‘Between Art and Design Led by Digital Convergence’

1998-2000

@ VINYL | \VA=FAYY/ MEDIA ARTIST Shroliagaioil

Innovation Design Center Professor of
Samsung Design Membership fotindens4Cee Ao 0 BED KOREA NATIONAL UNIVERSITY OF ART




PAUL C. (CHO HONG RAI)

Present:
- Media Craft Artist & Digital Designer
= CEO of VEAM INTERACTIVE, NEW MEDIA COMPANY
- GamFratesi & P (Dcnmark Joint Company, Formative Design) Co=CEQ
= a Visiting Professor at the Korea National University of Arts

A MAJOR CAREER

2012 - Current VEAM Interactive inc. Representative/Director

2023 - Currently, GamFratesi & P (DENMARK & ITLAY & KOREA) Co-CEOQ/Director
2016 — 2022 Representative Director, WPP Group, London (GREY Korea division)
2000-2021 VINYL Group Co., Ltd./ General Representative of VINYL -|

2019 - 2023 Professor at Korea National University of Arts

2022 - DDP Seoul Design 2022 Special Exhibition Director
2020 - Sotheby’s institute of art / 2
MAJOR NEW MEDIA PROJECT

Incheon International Airport T2 (Step 4) General Manager of Media Art Planning and Construction Design
EoexConvention, General Manager of overall new media planning and construction design

Fyundai Motor Studio Goyang and New Media Standards General Manager

Gangnam Station Media Fall Renewal UX, Content Design, Media Art General Manager, etc

Hermes Amsteldam, Stockholm, Tokyo VMD Design

Ananti Hotel & Resort Group Media Art, Retail Media, etc

AWARDS & EXHIBITION

Ananti Hotels and Resorts Group, Public Art Selected Artist

Media Art Selection Writer at Pyeongchang Olympic Theme Park

invited Artist of Special Exhibition at Cheongju Museum of Art

Danish Royal Copenhagen. General Director of Exhibition

Selected as the Next Generation Leading Design Leader (Ministry of Knowledge Economy/Korea Design
Promotion Agency)

WORCSTOP three design awards (IF, Reddot, IDEA) Grand Slam, 5 times (same year, simultaneous awards)
Korea Design Award, Grand Prize in New Media Division (twice in a row), etc
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VEAM INTERACTIVE / VINYL Founder & CEO / Executive Creative Director & Media Artist: Paul C.

1.

Now, the founder of New Media Digital Group, and VINYL Group(www.vinyl-i.com ), and the general CEO of VINYL-I,

He is also a representative and Media Artist for VEAM Interactive(www.veaminteractive.com)

WPP, the world's largest advertising group, succeeded in M&A for the second time in Korea he became the CEO of a digital creative
company (VINYL I).

It has many times won all three major design awards (IF/Red.dot/IDEA) and four major ministerial awards in Korea.
Korea Design Awards New Media Division has won two consecutive awards, including grand prizes, domestic and international awards,
and have variety exhibition experience.

2.

He won the 'Next Generation IT Convergence Technology Award' selected by the Ministry of Knowledge Economy twice in a row.

It was recognized for its innovative expansion of the horizon in the field of media design.

Also, it was selected as the 'Leading Next Generation Design Leader' by the Ministry of Knowledge Economy/ KIDP

He works as a state-funded designer and as a digital artist more than 10 times he also have experience in invitation exhibitions. Weave
the 2nd Sotheby's Institute of Art/Vice President.

3.

Korea Digital Awards Chief Judge / KDAIA (Korea Digital Industry Association) Division Chairman,

Consultant for Dongdaemun Design Plaza (DDP) Media Division, HOUSE VISION Digital Director,

He organized art directors of the International Media Art Biennale and started as an adjunct professor at Han-yang University in 2006,
followed by visiting professors at Dongguk University, Sejong University, and Sungkyunkwan Graduate School, and finally Korea National
University from 2019. He also working hard as a visiting professor at the College of Design.



http://www.vinyl-i.com/
http://www.vinyl-i.com/
http://www.vinyl-i.com/
http://www.veaminteractive.com/

Exhibition Experiences as a Media Artist

2024

2023

2023

2023

2022

2022

2017

2014

2010

2009

2008

2007

2007

2007

2006

1998
2000

Media Art Museum of UZUDREAM at NAJU as Digital Artist & Director

Cheongju City Museum of Art Selected as a Artist of Special Exhibition (Become an Architecture.)
ANANTI Busan Selected as a Main Public ART & Artist

DENMARK, Royal Copenhagen2023’ Exhibition Selected as a Director & Media Artist

DDP Main theme ‘NEW.ance’ Exhibition / Executive Director & Media Artist.

Contemporary Gallery, CAN Foundation Solo Exhibition / Media Sculpture

SEQUL LIVINING DESIGN FAIR: Artist collaboration with Media Products (Hosted by Design House) 03. 2017/ COEX
KIAF {Korea International Art Fair): Main Media Artist / “Art Flash” / Media Artist Exhibition (Hosted by KIAF) 24-28 Sept. 2014 COEX

Guest Artist in Media Department of KOSID (Korean Society of Interior Architects Designers): New Media Installation(Hosted by KOSID & COEX )

Cow Parade Seoul 2009: City Culture Art Marketing / Guest Artist (Hosted by MAFRA & Design House / Sponsored by MCST & COEX

100% Design London at Earls Court Exhibition Centre: Next Generation Design Leaders / Interactive Product Design (Hosted by England Government / Sponsored by KIDP / at LONDON )
Seoul Design Festival: Selecting Guest Artists (Brand/Artist Collaboration) (Hosted by Design House & iriver)

P.Art.y 2007 (Title: The Butterfly Dream): Selecting Guest Artists/Teams (Hosted by Art Center Nabi)

Selected by GQ “Dream Project 2007: Designer of the Year” and Worked on Special Edition(Hosted by GQ Korea / Brand; Hanckel (Germany) )

Papertainer Museum: Selecting Guest Artists|Hosted by Olympic Park of Seoul, Design House 30™ Anniversary Hall and Hansol Paper)

VIDAK {Visual Information Design Associates of Korea) Member Exhibition (Hosted by VIDAK & Hangaram Art Museum at Seoul Artsy

SDM (Samsung Design Membership) Member Exhibition: 3 Shows (Hosted by Samsung Electronics & SDM)



AWARDS WINNING

2024. iF Awards Winner (Danish Royal Copenhagen Exhibition Wins ‘Blue & 2023’)

2023. Danish Royal Copenhagen Exhibition Wins ‘Blue & 2023' Good Design Silver / SME Ministerial Award.

2020. iF Awards Winner (Lotte, Home Al speaker device), Germany
2018. iF Gold Awards (World's top three design awards), Media space design for Hyundai Motor
2018. IDEA Gold Award / Red dot Award Winner

2017. Korea Design Awards ‘Grand Prix’ ( Gillette pro-shield Popup store & Media Experience

2015. Next Generation IT Convergence Design and Art' for the second consecutive time, winning the Grand Prize :

2014. IDEA / Reddot Winner, Finalist (NEVER, Connect One ) Space Media

2014. Awarded for the & Awards, won the Grand Prix in the 'Interaction’ category, and won the winner in the
'Interactive Film'

2011. Next Generation IT Convergence Design and Art' for the second consecutive time, winning the Grand Prize
2009. Monthly design selection. "Designers to watch in 2009°

2008. Ministry of Knowledge Economy, KIDP, selected. Selected as the 'Leading Next Generation Design Leader'
2008. Design house selected as 'Leading Designer Society' designer

2007. Korea Design Award selected for 'Designer in the Digital Sector' category

2007. iF award Winner selected,( SONY), German

2006. Design House Hosted by the Papertain-Museum Invited Media Artist

2002. IDEA Awards, selected ( CES for Samsung WEB) US
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PUBLIC ART
INDIVIDUAL WORKS
BRAND COLLABO.

As IP CONTENTS




Media Sculpture as a Spc




ART WORKS PUBLIC ART

The Coexistence of Filling and Emptying

A= HIES| SE

Artist Paul M|, otel & Resort Group  ANANTI

Mother Nature that space already has. The artist, who chose "coexistence" with the horizon of the sea and the
media construction, projected the sky, water, and surrounding scenery to empty it (empty -), and filled another
natural landscape (content) (fill +)  +, = =0 (circle)

By defining the visual symbol of rest in the middle meaning and form of zero (= Circle) under the formula of
plus(+), minus(-) = zero(0), and by "emptying" the place to express the picture (circle), we implemented “fill" that
captures the sky and sea, which are Mother Nature.
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Stainless steel, Super mirror; LED 4.0P
5,000(W) x 5,000(H) x 1,600(D) mm




ART WORKS

PUBLIC ART
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Village de ANANTI
otel & Resort



ART WORKS

ANANT



PUBLIC ART

ART WORKS

The Canvas of peace, Pyung-chang

The relationship between light and shadow, produced by a single grain of light, the
smallest unit of light, circulates every angle of the snowflake through the movement of
the rotating body, fills the empty space with the passage of time by using it as a
canvas, and through this, it is a series of meditative art called "The Canvas of Light,”
which shows the real-time vitality of objects and the existence of “This Moment" to
awaken philosophical thinking.

Closer to the snowflake sculpture symbolizing Pyeongchang's mysterious snow scene,
you can enjoy the scenery of Pyeongchang, which is colored with the light of the four

seasons through the window.




ART WORKS PUBLIC ART

In progress




ART WORKS PUBLIC ART




ART WORKS PUBLIC ART

Meditational art series, One of [Canvas of Light] series,

Under the theme of "Window of Peace, Pyeongchang,” this work is an
interaction between snowflakes symbolizing Pyeongchang and facade
media images projected on the exterior of the 100-meter-wide Olympic
theme park

It provides a world of visual thinking. A formative media that provides
communication with video content linked to the theme of Pyeongchang's
Four Seasons. @PyeongchangOlympic Theme Park




PUBLIC ART

ART WORKS




. ART WORKS 'PUBLIC ART

Digital Sculpture with Facade of
the Pyung-chang Olympic Theme Park

Scheduled to open in August 2025



ART WORKS PUBLIC ART

Scheduled to open in August 2025




ART WORKS PUBLIC ART
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DUAL ARTWORKS




ART WORKS INDIVIDUAL ARTWORK

JUST ONE DAY, LIFE




ART WORKS

Just 1Day, a Life

a monophony of light and time

One of a series of works that adds a temporal narrative
to surreal expressions that mix reality with unreal.

It is a work reminiscent of the subtle passage of time by
adding real space, objects, and surreal and realistic
shadow images. It is a work that the artist actually
expresses the passage of time from morning to evening,
which is a metaphorical narrative and storytelling that
is like a short human life.

INDIVIDUAL ARTWORK




ART WORKS INDIVIDUAL ARTWORK

Imaginary Shadows



ART WORKS

JUST ONE DAY, LIFE
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INDIVIDUAL ARTWORK

Light, the energy source of all things.

Light is perceived as being who reveals and illuminates something.

In addition, the law of coexistence, which is like both sides of a coin, is recognized as
"Recognize of Light" only when there is darkness. The decisive evidence of such
coexistence is the "shadow.”

The process of creating a new nuance by incorporating digital into a new nuance with
the aesthetic and harmony extracted from the contrast created by recognizing each
other and realizing poetic and synesthetic expressions through practical fusion of media

images and analog objects by time.

Paul C. draws the narrative as a metaphorical and poetic expression of the similarity
between the two, "The passage of time when the sun rises and sunsets” and "Short but
Long Life.

Using a mixture of real objects, space, and multi-tasking techniques of media images,
the artist Paul C. has created a 'virtual existing space’ provided by mixing any point
between real-real and unreal-virtual.

In addition, his series of works always incorporate theatrical and theme narratives that
show "Flow of Time," and his genre, which can be seen in most of his series, is called

Multisensory Motion Sculpture.



ART WORKS INDIVIDUAL ARTWORK

FLASH BACK_ MEMORY




ART WORKS

Flash back_ Memory

"Each other's memories are recalled differently.”

Two silk fabrics spinning and rotating through the window
and their shadows are projected on the floor in real time.
The difference between the memories that we have not met
{outside the window) and the memories that we have met
(shadow on the floor) depends on the opaque memories of
human recollections.

It is a dreamy artwork of metaphorical recollection that the
memories of me and the other person may be different, and it
is a series that expresses reality and unreality from actual
objects and videos and a sense of space.

INDIVIDUAL ARTWORK




ART WORKS INDIVIDUAL ARTWORK

THE CANVAS OF LIGHT

MEDITATIONAL ART SERIES

[ BLANK ]

NN



ART WORKS INDIVIDUAL ARTWORK

Canvas of Light, [ BLANK ]

Through the movement oflight in the square frame, the

actual movement of light and shadow of the sculptures inside
the frame is produced, which metaphorizes the existence of
objects through the passage of time.

[t creates a trajectory by continuously making important
moments of the present moment' in meditation.



ART WORKS yDlVlDUAL ARTWORK




ART WORKS INDIVIDUAL ARTWORK

INDIVIDUAL ARTWORK
SHOWTAA JAUAIVIan]




ART WORKS INDIVIDUAL ARTWORK




INDIVIDUAL ARTWORK

ART WORKS
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SPACE AS A PHENOMENON OF LIGHT (BY RISE AND FALL)
Invited Works of City Museum of Art 2023’




ART WORKS INDIVIDUAL ARTWORK

SPACE AS A PHENOMENON OF LIGHT (BY RISE AND FALL)




A Mixture of Light Source To Surface

Part of a work that is produced differently
by time difference at the same time point
in the same space, expressing new
nuances at every moment.




SPACE AS A PHENOMENON OF LIGHT. (BY RISE AND FALL)




ART WORKS INDIVIDUAL ARTWORK

Part of a work that is produced differently by time difference at the same time point in the same space, expressing new nuances at every moment.






ART WORKS INDIVIDUAL ARTWORK

DIGITAL CRAFT WORK HOMAGE
OLD MASTER OF WORLD-CLASS
KOREAN CERAMIC CRAFTS,

BIT-POTTERY

BIT DOZA series 1.
(Interactive Holo-Ceramics 2014/ 2025)




BIT DOZA

series 1. (Interactive Holo-Ceramics 2014/ 2025)

DIGITAL CRAFT WORK OF THE 21ST
CENTURY DESCENDANTS OF THE OLD
ARTISAN OF WORLD-CLASS KOREAN
CERAMIC CRAFTS

Inside the modern reinterpretation of the Sabang Table of the Joseon
Dynasty, It is a physical interpretation of the digital 'light-porcelain’ in which
a physical structure is realized through the afterimage of light caused by the
rotation of light grains by rotating the fiber-optic ceramic relief to the
spinning body of the wheel.

We recreated the "afterimage of light" sphere that borrows the craft
technique of traditional ceramics that formed the shape of actual soil by
spinning it with a spinning wheel.

The holographic ceramic, seen with blue beads in the white porcelain, is a
metaphor for the soil and the efforts of the ancestors who endured the years
of suffering in the kiln as the white porcelain is red when the audience faces
it closely.




BIT DOZA

Instead of soil, it is a series that
provides a metaphorical realization
and microscopic experience of
ceramics through the afterimage of
light by spinning grains of light into
a spinning wheel.

This is a series of works that make
us think about our attitudes toward
matter and material through the
replacement of old works made by
our fingertips from soil to light.




ART WORKS INDIVIDUAL ARTWORK

BIT DOZA series.




ART WORKS

INDIVIDUAL ARTWORK
BIT DOZA series.
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ART WORKS INDIVIDUAL ARTWORK

B’T DOZA series 1. (Interactive Holo-Ceramics 2014/

2025)




ART WORKS

Ato be established in 2026, BIT DOZA, which will lie in
Gallery, will embody the Chaekgado of the Joseon Dy

and realized space, and will be organized in the "Mema@fial Ro
with works by eight top Korean ceramics artists
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ART WORKS INDIVIDUAL ARTWORK

The contrast of light and darkness, which is like both sides of | 11 | 4
THE LIGHT AND

a coin, describes the joy and sadness of human history, 'the -

S HADOW OF light and shade of our lives'.

The part-by-part footage of the cow, which has been with ‘ ¢

HU MAN HISTORY human history for the longest time, shows the desire of

humans and the phenomena caused by it.



ART WORKS INDIVIDUAL ARTWORK

BAPTISM OF LIGHT
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One visitor, inspired instantly by the spatial media at the
exhibition, spontaneously performed a piece of
contemporary dance in response to the media and sound.
Ne

“That moment of interaction was exactly the kind of \{
living, breathing connection | had always envisioned—an -
experience of true convergence between media, space,
and human emotion.” Yl

ol



ART WORKS NDIVIDUAL ARTWORK
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ART WORKS

BAPTISM OF LIGHT

LIGHT ENTAILS SPACE, BUT IT IS ALSO SPACE ITSELF.
INSPIRED BY THE EVER-CHANGING MOVEMENT OF LIGHT
AND SHADOW, THE PAINTING DRAWS LIGHT AND
SCATTERS LIGHT, AS IF I'T WERE A BAPTISM OF LIGHT.
DEVELOP A SPECIAL TECHNOLOGY TO EXPRESS THE
RELATIONSHIP BETWEEN LIGHT AND SHADOW TO
CREATE A PHYSICAL SPACE THAT ALLOWS ACTUAL LIGHT
AND SHADOW TO BE EXPRESSED.

PDLC, Mixed media, MDF panel, Fabric, Sound, Lighting,
7,000(H) x 4,000(W) x 3,400(D) / Meter
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NEWance exhibition’s Result

Without marketing, just Voluntary word of mouth

Visitor Statistics & Revenue (10-Day Exhibition

<Average Daily Visitors: 1,500 - 2,500
-Total Paid Visitors (10 days): Approximately 25,000 - 30,000
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ART WORKS

Y ]

HERMES
AMSTERDAM

A PAPER ART INSTALLATION THAT REINTERPRETS HERMES' LEGACY,

IT IS ELABORATELY CRAFTED BASED ON THE THEME, "ASTONISHING HERMES!"
CENTERED ON HERMES' ICONIC HORSE, IT CREATES A FAIRYTALE SCENE OF A WAGON
THAT CARRIES HERMES' PRODUCTS FROM PARIS TO AMSTERDAM, MODERNIZING THE
BRAND'S RICH TRADITION.

SPECIFICALLY, THE HORSE TRANSFORMS INTO A 19TH-CENTURY TRAIN CARRIAGE,
SYMBOLIZING THE BRAND'S HISTORY AND ORIGINS OF THE HERMES. THESE SENSUAL
INSTALLATIONS ARE ALL MADE OUT OF PAPER AND DISPLAYED WITH MINI MEDOR
BUCKET BAGS, SILK SCARVES, AND COLORFUL TABLE WEAR TO FURTHER ENHANCE THE
BRAND'S SENSIBILITY. ALSO, A SMALL WINDOW FOR ACCESSORIES DEPICTS THE
INTERIOR OF A TRAIN CABIN.

T Lhiiim

BRAND COMMISSION
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ART WORKS
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Handiwork made from 1009% paper )




ART WORKS
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Digital storytelling contents in a carriage
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BRAND COMMISSION

ART WORKS
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Window ARTWORK in JAPAN
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ROYAL COPENHAGEN

DESIGN
AWARD
2024

2AF AWARDSWINNER ol
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ART WORKS BRAND COMMISSION

ROYAL COPENHAGEN BLACK LINE: FROM A DISTANCE, YOU CAN ONLY SEE THE SILHOUETTE OF THE PRODUCT AGAINST THE ROUND
WINDOW, STIMULATING CURIOSITY, AND AS YOU APPROACH IT, THE LIGHT SLOWLY SHINES, AND THE HARMONY OF FORMATIONS
AND MEDIA ART REMINISCENT OF POTTERY FLOATING ON DANISH SEA ROCKS BEGINS.



ART WORKS BRAND COMMISSION

Coral Line

OngnBlue



ART WORKS BRAND COMMISSION

WELCOMING ZONE: ATTRACTION AT THE ENTRANCE OF THE POP-UP EXHIBITION HALL. WELCOME TO COLLABORATION WITH MEDIA ARTIST PAUL. SITTING IN THE PLAIN DANISH LIVING ROOM LANDSCAPE WITH
ROYAL COPENHAGEN DECORATIONS, DRINKING A CUP OF DANISH TEA, ENRICHING THE BEGINNING OF THE EXHIBITION.

AS SOON AS YOU DRINK TEA, SUDDENLY, IN THE ORDINARY LIVING ROOM, THE VAST SEA AND SKY UNFOLD WITH MUSIC, AND THE SEA OF THREE COLORS UNFOLD IN THE ORDER OF TIME.
FROM THE VAST DAY TIME OF ORIGIN BLUE SKY TO SUNSET SKY, THE BOWLS UNDER THE LIGHT OF THE SKY TURN INTO CORAL COLOR PRODUCTS, AND THE LIGHTHOUSE LIGHTS TURN TO THE DARK RED NIGHT SEA,
SUGGESTING THE MAIN PRODUCTS OF THIS EXHIBITION AS ARTWORK AS THE ENTIRE COLOR LINE OF THE PRODUCT CHANGES TO ROYAL COPENHAGEN'S DENDI BLACK LINE.



ART WORKS BRAND COMMISSION
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The renewed media pole expressed Gangnam, whiqh shines more'as a- ! ! . - ; >
representative tourist city in the world with the concept of G-LIGHT. :
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IT IS THE FIRST AND LARGEST MEDIA POLE IN KOREA, INSTALLED
IN THE ENTIRE DISTRICTS-OF SEOUL AND GANGNAM STATIONS,
AND IS AN ARTWQg&-PLATFORM THAT TRANSMITS MEDIA ART
AND ADVERTISEMEN}?@‘P OVIDES A SENSE OF INTIMACY AND
ENTS NEW POSSIBILITIES FOR
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HYUNDAI MOTER STUDIO inGcovanG

Bigger and First, motor cultural space in Asia

.. ol

INTERNATIONAL DESIGN
EXCELLENCE AWARDS



ART WORKS \v BRAND COMMISSION
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e ASIA'S LARGEST AUTOMOBILE CUETURAL SPACE/AND THE FOREFRONT OF BRAND EXPERIENCE. FOR THREE YEARS,

FR@M ALL THE PLANNING AND DESIGN OF THE MEDIA TO THE OVERALL DEVELOPMENT OF THE CONSTRUCTION.
AS A MASTER MIRECTOR AND AGENCY, HE EXPANDED HIS BRAND EXPERIENCE TO ACHIEVE THE GRAND SLAM OF
= & - THE WORLD'S TOP THREE DESIGo AWARDS.
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brand experience so that you can feel not only Hyundai's

- brand philosophy, but also the consideration of techno
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LEAF-TV MONUMENT

THELFA SHOW IN BERLIN CONNECTED 150 DIGITAL TVS AND WAS INSTALLED AS A LARGE SCULPTUR
SSWITH SOUND VISUALIZATION

REMINISCENT OF EIGHT LEAF SHAPES. IT IS ALSO IMPLEMENTED TO ASSOCIATE WITH SOUND AND

IN COMMEMORATION OF THE WORLD'S FIRST DIGITAL TV, A MASSIVE INSTALLATION THAT DEBUTED
REMIND YOU OF A NATURAL STRUCTURE THROUGH THE TV. IR  : 3 for sumsung efectronics

—
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IN COMMEMORATION OF THE WORLD'S FIRST DIGITAL TV, A MASSIVE INSTALLATION THAT DEBUTED AT THE IFA SHOW IN BERLIN CONNECTED
150 DIGITAL TVS AND WAS INSTALLED AS A LARGE SCULPTURE REMINISCENT OF EIGHT LEAF SHAPES. IT IS ALSO IMPLEMENTED TO ASSOCIATE WITH
SOUND AND REMIND YOU OF A NATURAL STRUCTURE THROUGH THE TV.
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DATA AESTHETICS OF FOUR SIFOINN

IT IS A WORK THAT TAKES 10 YEARS' WORTH C A FF £ ETIC MOVEMENT OF THE DATA BY Al CODING
AND SOFTWARE ENGINEERING THAT CREATE K TO A LARGE HOUSING EXHIBITION HALL.
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THE STRUGGLE OF

AN ANGRY WAVE A DANCE OF RICE

BLOOMING FLOWER

SNOWFLAKES
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Overview

MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE
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Meditational media art exhibition

Invited by DDP, led the planning and execution of
NEWance, a large-scale meditative media art exhibition.

The Coexistence of Filling and Emptying
Ananti Hotel & Resort — Public Art Project
Debuted Korea’s first outdoor interactive media

installation as a commissioned public artwork along
the waterfront of Ananti Hotel & Resort.

CMOA Group Exhibition

Invited to the 2023 media art special exhibition,
an original large-scale digital installation was presented
to engage audiences through immersive interaction.

Hermes Window Display Artworks

Debuted with the first-ever fusion of media art
and sculptural design for Hermes storefronts
in Amsterdam, Copenhagen, and Tokyo.
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE

CoeX XPACE

New Media Planning and Development

Delivered the first full-scale new media art platformin
the MICE industry, from concept and design to system
development and content production.

Gangnam Media Poles Renewal 2022

Completed the first full-scale renewal in over a decade
of Gangnam’s signature media poles, integrating new
software and original media art content.

SHINSEGAE Starfield

Full Media Integration — Hanam & Goyang

Executed end-to-end planning, design, and
deployment of new media systems for Korea’s
largest next-generation digital retail complexes.
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HYUNDAI MOTOR STUDIO
HMG Goyang — Full Media Strategy & Execution

Planned and built Asia’s largest immersive motor media
showroom—showecasing Hyundai’s innovation and brand
identity, completed over three years as lead agency.
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE
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Incheon Airport

AMOREPACIFIC
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SUWON CITY

Hankook Tire R&D Center

Technodome (Daejeon)

Collaborated with world-renowned architect Norman Foster
to plan, design, and install the Futuristic Meeting Room
at the heart of Korea’s largest tire R&D hub in Daejeon.

Incheon Airport T2
Media Art Masterplan
Developed the concept and schematic design for a

monumental media art installation aligned with Terminal 2’s
2025 renewal and expansion.

AMORE PACIFIC
Yongsan HQ

Designed interactive media systems—including info-media
and digital tables—within the brand’s new headquarters,
enabling intuitive access to product categories and brand
content through a reimagined user interface.

SUWON CITY
Big Data DOOH Platform

Built and operated the region’s first big data-powered
outdoor media system with integrated CMS and content
delivery tailored for local business promotion.
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE
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Hyundai Motors
First Flagship Store, Dosan
Planned and developed the full media system for

Hyundai’s first flagship store, with continued annual
media operation and management.

Korea Telecom Olleh Square
Gwanghwamun Flagship — Telecom Industry First

Planned, built, and operated 13 integrated
media features across a 500-pyeong flagship
retail space at KT’s Gwanghwamun HQ.

SK TelecomRetail-Shop
Myeong-dong Flagship Media Strategy
Provided media consulting and preliminary design

for the flagship store, serving as the strategic model
for nationwide retail expansion.

DDP media Consulting & Develop.
Retail Media Platform

Developed a media art content and advertising platform
for commercial spaces within Dongdaemun Design Plaza.
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE
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ENTERTAINMENT

SM entertainment- K-POP ATIUM
Media Planning &Develop.

Provided full media consulting, concept planning, and
design for SM Entertainment’s first integrated complex
featuring a hologram theater, retail shop, and immersive
theme studio.
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STARBUCKS New Media R&D
SHINSEGAE 1&C
Developed a forward-looking media concept proposal

and prototype for future retail environments, initiated
under the direction of Chairman Howard Schultz.

Lotte cinema AD Platform media

in China

Pioneered a global first in theater advertising with a
standardized media platform, unmanned kiosks, and UX
system—scaled from a pilot at Konkuk Univ. to over 100
locations nationwide.

CGV Adverting platform media
in Korea / in China
Pioneered 4-sided media interior at Apgujeong CineCity

and designed CGV China’s national cinema media platform
—from concept development to system installation.
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE

HYUN DA I

DEPARTMENT STORE

HYUNDA I

DEPARTMENT STORE

ef D-CUBE CITY

S
CROWNE PLAZA

DUBAI FESTIVAL CITY

HYUNDAI Department store

Pangyo Branch / Apgujeong Headquarters
Media Café Planning/ Multi-DID Planning Design
and Content

HYUNDAI Department store

Sinchon Branch

In Department Store, Interactive New Media
Window Content

and planning design

D-cube city department store

New Media Planning and Consulting /
Media Art contents planning

DUBAI
CROWN PLAZAHOTEL

Dubai, inside the lobby of the Crown Plaza Hotel
Concept and Planning Design of Information
Media and Media Art

FE3004 liaaCommentel Rotels 616
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MEDIA CONSULTING EXPERIENCES FOR RETAIL SPACE

Advertising Platform to UBAI MALL

THE Dubai Mall,
o Interactive New Media Advertising Platform

World's First Retail in Dubai Mall, the Largest
Shopping Mallin the Arab

Interactive Media Advertising Platform Design and
Media Art Content

Media Art contents

for China-Xian City

China-Xian (West Bank) City Public Media
XIAN Consulting

Media Art of Urban Architecture in the Chinese
Cultural City of West Bank

Media consulting for
@ China-Xian department store
Planning and Design of Media Art in China-Xian
XIAN Department Store, Content
LG, K-Culture Theme park
I{ Space media
CULTURE consulting & development

It's a collection of the themes of K culture in Asia
Space Planning and Media Consulting/Planning
Design in Theme Park
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“THE FUTURE IS NOT A PREDICTION,
BUT AN IMAGINATION.”

PAUL C.



INSTAGRAM: PAUL_C_VEAM
EMAIL: PAULCHO@VEAMINTERACTIVE.COM
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